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WHY CHOOSE US?

THE PROOF IS IN THE PUDDING.

VALUES

CASE STUDIES

PERFORMANCE
TRACK RECORD
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VIDEO 
IS HIGHLY  
EFFECTIVE

- Hubspot

The human brain processes visuals 
60,000x faster than text. 

“
“
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Graduation Event Production
New Pace was hired to breath new life into the Wharton graduation ceremonies at The 
Palestra. We wanted to put on a show. We wanted to tell a story. The graduates and their 
families from all over the world, watching live and at home on the stream, deserved it. 
With a tall order on our hands, we employed a 5-camera operation, live switched to the 14ft 
LED walls we built (with real time Closed-Captioning), and live streamed commencement 
to YouTube & Facebook. We handled it with poise and delivered a captivating and smooth 
production. With a quick turnaround time we handled post-production in only a few days. 
Posting the recap video quickly for social media was imperative. Click on that video right 
below, and see what our client said on the next page.

SEE CASE

CASE STUDY
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http://www.youtube.com/watch?v=0_Npj7k1fn8&


HERE’S WHAT OUR CLIENTS HAVE TO SAY

To whom it may concern,

In May of 2017, Wharton contracted with New Pace Productions to film and produce 4 Wharton 

Graduation Ceremonies here on campus, totaling over 2000 graduates over the course of 3 days.    

I was extremely impressed with the level of professionalism, follow-through, hard work and 

determination that New Pace displayed throughout the entire planning process and through 

the final moments of our ceremonies.  This is a grueling and time sensitive job that requires full 

attention for the weeks leading up to and during the graduation.  As you can imagine, this is one 

of our finest moment for our graduates and their parents, and nothing can be left up to chance.   

Throughout our partnership with New Pace, they were up front and honest about budget, 

potential barriers to success and suggestions for improved execution from previous years.   

We were able to mainstream some of our technical processes based on the advice and know-

how of this team.  We look forward to future collaborations, namely Graduation 2018 and building 

on last year’s momentum.  

Please feel free to reach out with any additional questions!  

Sincerely,

Jennifer Buchness

Senior Associate Director, Wharton Events

Marketing and Communications

215-746-8164 (O)  267-253-8646 (M)

N E W P A C E P R O D U C T I O N S . C O M
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https://www.newpaceproductions.com/
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CASE STUDY
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AQUA America:
CORE VALUES
New Pace was hired by TAG Strategies to help pitch, produce, and execute a dynamic 
corporate film for their best client, AQUA America. The idea was to help assist in the 
core values roll out that was taking place in the workplace, through digital and print 
applications. They needed something that would engage their employees across the 
country, something that would make them feel like they were making a difference in 
their everyday work. We pitched a core values video. They LOVED it! This was no small 
task being that AQUA has locations in 8 states with 1600 employees that needed to be 
regionally represented. We spent months planning, producing and executing. With epic 
aerials, great voiceover, engaging hero shots, and great narration, we delivered.  

SEE VIDEO

http://www.youtube.com/watch?v=UStx2qCiwpo&
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TO WHOM IT MAY CONCERN,

Here’s what our clients have 

Tag Strategies recently partnered with New Pace Productions to create a video to 
support the launch of Aqua America’s Core Values.  The values were introduced to the 
staff through a few internal tactics, but the video is what the client was relying on to 
drive excitement and pride across the organization. Secondarily, the client planned to 
use it externally on social media and their website. Needless to say, the end product 
needed to be inspirational and motivating.

Aqua has 1,600 employees in eight states, so it was important for this video to be 
inclusive of all geographies and representative of a variety of job functions. That 
was not an easy task as there was a lot to coordinate including be mindful of safety 
regulations across the various job functions.

NewPace handled every aspect of the video from concept to coordination through to 
final production. The project was on time, on budget, on brand and on point. Our client 
is thrilled with the end product!

NewPace has also helped Tag with other projects such as animated educational videos 
ranging from :30 to 3 minutes in length. They are a highly professional company that 
goes the extra mile to deliver a great product.   

 If you have anything specific you would like to discuss, I would be happy to do so.

Sincerely,

Michelle Taglialatela
President, Tag Strategies

p 215 545 4850 x106

www.TagStrategies.net
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CASE STUDY
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Philadelphia College
of Osteopathic Medicine
Building a successful career doesn’t happen by chance. It is the result of hard work, 
determination and a passion for what you do. At Philadelphia College of Osteopathic 
Medicine (PCOM), they prepare their students through rigorous academics, hands-on 
learning and interdisciplinary collaboration. They wanted video content to show this. 

New Pace directed, shot, and edited 3 branded spots for PCOM. With 2 shooting days 
in the Phila. campus and 2 more days in the GA campus, our small crew delivered big 
messages and engaging visuals. See what the web content manager had to say!

SEE VIDEO

http://www.youtube.com/watch?v=HOofZr_cSeY


HERE’S WHAT OUR CLIENTS HAVE TO SAY

To whom it may concern,

Last year, I had the pleasure of working with New Pace Productions on two video projects. Both 

were completed on time, on budget and the finished products were excellent!

For the first project, JC Costa and his team created three new videos highlighting themes from 

our branding campaign. From scripting to filming to final edits, the process was smooth, efficient 

and professional. The entire crew was polite, easy to work with and, most importantly, respectful 

and mindful of the fact that filming was taking place in an academic environment where minimal 

disruption and adherence to schedule was critical.

New Pace exceeded expectations in the work they did in terms of creating the right look and feel 

for these videos and incorporating our branding colors and elements.

In the second project, New Pace created several homepage videos designed to be representative 

of both of our campuses and multiple programs. Our review process was admittedly extensive and 

rigorous, yet New Pace was extremely flexible and accommodating throughout. 

I would not - and have not - hesitated to recommend New Pace. In fact, their work was so well-received 

internally that they were recently engaged to complete a video project for another department. 

If you have any questions please feel free to call me at 770-682-2316.

Sincerely,

Kristi Reed

Web Content Manager

Philadelphia College of Osteopathic Medicine

www.PCOM.edu

N E W P A C E P R O D U C T I O N S . C O M
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https://www.newpaceproductions.com/
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Project 
Scleroderma
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New Pace has had an ongoing relationship with Project Scleroderma for many years. In 
2011, we collaborated on a feature length documentary together entitled, “Beneath The 
Surface”, which was narrated by Bob Saget. We’ve also produced 2 seasons of “DEAR 
SCLERODERMA”, a documentary web series that portrays the physical, mental and 
emotional struggles of scleroderma patients who are battling this difficult disease. We’ve 
also produced many other pieces over this time period. See what the executive director 
has to say about us on the next page, and click below to see some of our work together!

CASE STUDY

SEE CASE

http://projectscleroderma.com/dear-scleroderma/


HERE’S WHAT OUR CLIENTS HAVE TO SAY

To whom it may concern,

At Project Scleroderma, we have a primary mission to raise the global level of scleroderma 

awareness, and we do majority of that through engaging video content. 

I have worked with New Pace Productions for over 6 years now and the level of expertise and 

creative talent they have added to our nonprofit’s projects over the years is truly invaluable. 

During this time we’ve produced over 15 videos together. They are professional, always delivering 

their work on time and on budget. Their creative instincts are exactly what we needed to make 

the difference in achieving our goals and they remain a vital part of Project Scleroderma’s 

ongoing mission.

I would recommend them to any non-profit looking to step up their video content! Please feel 

free to reach out with any questions. 

Sincerely,

Christy McCaffrey

Executive Director

Project Scleroderma, a 501(c)(3) Nonprofit organization

www.ProjectScleroderma.com

610-608-2638

N E W P A C E P R O D U C T I O N S . C O M
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https://www.newpaceproductions.com/


 PREDICTABLE 
OUTCOMES

CREATIVITY + DISCIPLINE
− EGO × EXECUTION =

IT’S A SIMPLE EQUATION, RIGHT?

1111



NewPaceProductions.com

 Our core values are undeniable.
Our track record is proven. 

Our process is refined.
Our team delivers.

6 E. Athens Ave Ste. A Ardmore, PA 19003      info@newpaceproductions.com   484.453.8419  

https://www.newpaceproductions.com/home/
https://www.facebook.com/NewPaceProductions/
https://www.instagram.com/newpaceproductions/
https://www.linkedin.com/company/11004704/?trk=tyah&trkInfo=clickedVertical%3Acompany%2CclickedEntityId%3A11004704%2Cidx%3A2-1-2%2CtarId%3A1483722779993%2Ctas%3Anew%20pace%20productions

